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“Please never stop 
having this  

conference! It is 
my favorite one.” 

 
 
 
 
 
 

 

“This is an  
excellent  

meeting and  
format.” 

 

“The opportunity to hear 
from and collaborate with 
colleagues from diverse 
backgrounds was  
invaluable.” 



Sudhakar  
Vadivelu, DO 

Director,  
Cerebrovascular 

Disease and Stroke 
Center 

 
Cincinnati Children’s 

Division of Pediatric 
Neurosurgery  

On behalf of the Cerebrovascular Disease and Stroke 
Center at Cincinnati Children’s, I’m pleased to invite 
you to the 9th Annual Aspen Conference on Pediatric 
Cerebrovascular Disease and Stroke, held July 13–16, 
2026, in Snowmass Village, Colorado. 

This conference is unlike any other in pediatric stroke 
and cerebrovascular care. It’s intentionally small—
bringing together professionals in an intimate, highly 
interactive format. Attendees include neurosurgeons, 
neurologists, hematologists, and rehabilitation special-
ists. This conference brings together not only multiple 
disciplines but also interprofessional teams—
physicians, nurses, and therapists—all engaging in real
-time case discussions and collaborative learning. 

For supporters and exhibitors, this experience offers 
extraordinary access to the professionals who evaluate, 
recommend, and implement new technologies and 
therapies. These are the decision-makers—and rising 
leaders—who shape care delivery in pediatric stroke 
and cerebrovascular disease. 

Access to these individuals is increasingly limited. 
Break down those barriers with engagement in a re-
laxed, approachable setting. Sponsors don’t just exhib-
it—they become part of the community, joining infor-
mal discussions and shared meals where ideas flow 
freely and relationships form. The environment fosters 
authentic connection and collaboration. 

With packages starting at just $2,000, the return on 
investment is exceptional. Even one meaningful con-
nection can lead to hundreds of thousands of dollars in 
lifetime value. Your support helps advance education 
in a field where innovation and teamwork truly change 
lives. Position your organization at the center of pro-
gress. 

We look forward to welcoming you to Aspen and to 
building something impactful together. 

Warm regards, 

 

Sudhakar Vadivelu, DO 

July 13-16, 2026 

From the Chair 

Viceroy 
Snowmass  
Village, CO 

Liz Downing 
Senior Program 
Management 
Specialist, 
Neurosurgery 
elizabeth. 
downing@ 
cchmc.org  

https://
www.aspen 
pedsstroke 
.com/ 
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Focused conference. National reach. Lasting connections.  

Quality Engagement 
• Not just reaching people — 

reaching people who  
implement change. 

• Unmatched access & high-
value conversations. 

• Touch every link from  
diagnosis to recovery. 

• Connect to leaders who shape 
care delivery and adopt  
innovations. 

High Impact, Low Investment 
• Packages start well below  

large conference rates. 

• Reach decision-makers from  
top hospitals and centers. 

• One new connection can yield 
10x ROI. 

Impact & ROI: Aspen CV Delivers More  

Beyond the Booth 
• Whether onsite or supporting 

from afar, your presence is felt. 

• Gain visibility through logos, 
bags, and digital features. 

• Vendors aren’t visitors — 
they’re part of the community.  

“We reassessed 
our code stroke 

protocol.” 

“We’re refining our 
tele-stroke and 
neuroimaging  
protocols.” 

“We’re implementing 
early preventive 

measures.” 

“Expanded Lawton-
Young scoring with 

peds BAVM to select 
treatment.” 

"Learned about in-
novative devices 
our surgeons need 
to know about"  



ACCESS INFLUENCE IMPACT 

Expand Your 
Reach  

National Reach,  
Real Impact 



Professions 
Physicians, Nurse Practitioners, 
Physician Associates, Nurses,  
Occupational Therapists, Physical 
Therapists, Speech-Language 
Pathologists  

A unique opportunity to connect, engage, and lead .  

Benefits of Participating 
• Connect directly with pediatric 

specialists who are difficult to 
reach through traditional  
outreach. 

• Position your brand in front of 
decision-makers and rising 
leaders . 

• Skip the gatekeepers—this is 
where conversations happen 
naturally, in a relaxed and  
welcoming setting. 

• Align your brand with high-
quality education in a highly 
specialized field. 

• Packages offer exceptional ROI 
through direct engagement 
and exclusive visibility.   

Specialties 
Neurosurgery, Neurology, Hema-
tology, Neonatology, Emergency 
Medicine, Interventional and  
Neuro-Radiology, Cardiology,  
Physical Med & Rehabilitation. 

Audience 
40–50 professionals from major 
hospitals across the U.S. and  
internationally. 

Key Highlights 
• Approachable setting where interaction is encouraged.  

• Choose from a variety of packages, pricing, and benefits. 

• Attendance is not required for most packages. 

• All opportunities are à la carte and purchased separately. 

• Purchase online at https://tinyurl.com/aspencv26 

Quick Facts 

CE Accreditation 
Cincinnati Children’s  is Jointly  
Accredited with Commendation, 
adhering to ACCME Standards for 
Integrity and Independence.  

https://app.smartsheet.com/b/form/019b42f0e79c711c9bdd3af4ee701a2a


A curated mix of topics, discussions, and debates 
—designed to spark learning, dialogue, and action.  

Topic Highlights 

Conference Design 
• Expert-led presentations with 

deep clinical relevance 

• Case-based discussions and 
real-world scenarios 

• Interactive Q&A  

• Open dialogue 

• Abstract presentations  

• Networking built into the daily 
rhythm 

Content at-a-Glance 

Planning Committee 
• Sudhakar Vadivelu, DO 

• J. Michael Taylor, MD 

• Todd Abruzzo, MD (Phoenix) 

• Tim Burns, PA (Boston) 

• Anna W. Byars, PhD, ABPP-Cn 

• Caroline Colvin, PT, DPT, PCS 

• Michael Dowling, MD (Dallas) 

• Nathan Evanson, MD, PhD 

• Adrienne Hammill, MD, PhD 

• Lori Luchtman-Jones, MD 

• Ekemini A. Ogbu, MD, MSc 

• Luke Pater, MD (Cincinnati) 

• Teri Slusher, RN 

• Mario Zucarello, MD 
(Cincinnati) 

Agenda Overview 
• Monday: Evening sessions + 

Welcome 

• Tuesday–Thursday: Morning 
sessions with networking 
breakfast, breaks, and  
discussion blocks 

• Afternoon sponsored labs or 
sessions (Tuesday/Wednesday) 

• Direct versus indirect  
cerebral revascularization  

• Post hemorrhagic  
hydrocephalus of prematurity: 
identification, endoscopic  
approaches, and long term  
sequelae  

• Stroke recovery, rehabilitation 
transition back to school/work  

• Head and neck vascular  
malformations and syndromic  
associations  



All packages are purchased separately. See tables for pricing and details.  
All packages include a registration roster (attendees must opt-in).  

Opportunities Overview 

Elevated Exposure 

• Spotlight Tier: Premium exposure,  
top-tier engagement opportunities. 

• Showcase Tier: Robust visibility with 
enhanced options to showcase your 
work and connect with attendees. 

• Day Tier: Own the spotlight for a full 
day with branding and presence. 

• Cameo Tier: For targeted visibility. 

Host with the Most 

• Skills Immersion: Showcase your  
expertise by sponsoring a high-impact 
experience. Choice: Bypass/Ultrasound. 

• Breakfast: Start the morning with your 
brand at the center of the buzz. 

• Break: Offer learners a re-charge. 

• Social 1/2 Hour: Host coffee, nachos or 
ice cream as a time to network.* 

Key Touchpoints 

• Wine & Cheese Welcome Sponsor:  
Elevate the opening experience with 
branded presence at the reception. 

• Custom Drink Sponsor Add a signa-
ture touch with a custom-branded 
beverage served during the Welcome. 

• Wifi / AV: Power connectivity and 
tech—your brand featured where      
attendees stay connected.  

• Charge Station: Keep attendees     
powered up with your brand featured. 

• Rising Voices: Support travel for fellow 
and allied health abstract presenters. 

Engagement Zone 

• Standard Booth: A classic exhibit space to engage attendees & showcase your offerings. 

• Double Booth: Double your impact—ideal for interactive displays or larger teams. 

• Digital-Only Exhibit:  Engage virtually through a feature on the conference website. 

Lasting Impressions 

• Rafting Sponsor Cover the cost of a 
group rafting trip —includes branding 
and optional sponsor participation. 

• Around the Town Sponsor: Provide 
$25 Snowmass or Lost Forest gift cards. 

• Altitude & Attitude – Branded Merch 
Sponsor: Feature your brand on 
themed merchandise that reflects the 
spirit of Aspen and the conference. 

• Room Drop: Surprise attendees with 
branded items delivered directly to 
their hotel rooms. 

• Bag: Your logo on the official event bag 
carried by attendees throughout the 
conference. Coordinated by you.* 

*With planning team approval 

Digital Visibility 

• Social Media Spotlight: Feature in a 
dedicated post with tagged mentions. 

• Dedicated Marketing Email: Deliver 
your message directly to attendees 
through a branded email sent by the 
conference team. 

• Virtual Session: Sponsor a virtual  
pre-conference session designed to  
engage remote learners.  

*Wednesday or Thursday only 



 Skills Lab Breakfast  Break 
Social 

1/2 Hour 

Package Benefits $5,000 $7,500 $5,000 $2,500 

Logo on signage in pre-function               
or exhibit space 

    

Learner sign-up included during  
conference registration  

    

Exclusive session/space branding      

Promotion via email     

Controls content of session     

Recognition in handouts      

Verbal recognition     

Provide branded table cloth or  
napkins (choose 1) 

    

Logo in purchased space / meal area     

Solo recognition on rotating slides     

Recognition on agenda & website     

Distribute a logo item in space     

2 complimentary registrations     

Thank you! email to registrants     

Purchase early to get full benefits! 

CLICK HERE TO SUBMIT PURCHASE REQUEST 

Fuel connection and comfort throughout the day.  
Limits: All, except Breakfast—2 total. Breakfast—3 total.  

Host with the Most  

https://app.smartsheet.com/b/form/019b42f0e79c711c9bdd3af4ee701a2a


Boost awareness through digital channels. 
Limits: Social Media & Marketing—2 each, Virtual Session—1.  

 

Social Media 
Spotlight 

Marketing 
Email 

Virtual  
Session 

Package Benefits $2,000 $2,000 $3,500 

Logo on signage in pre-function                     
or exhibit space 

   

Recognition in handouts     

Verbal recognition           

Recognition on website    

Learner sign-up included during  
conference registration  

   

Promotion via email / social media    

Exclusive session / space branding     

Controls content of session    

Recognition on agenda    

Purchase early to get full benefits! 

CLICK HERE TO SUBMIT PURCHASE REQUEST 
 

https://tinyurl.com/aspencv26 

Digital Visibility 

https://app.smartsheet.com/b/form/019b42f0e79c711c9bdd3af4ee701a2a


 Wine & 
Cheese 

Custom 
Drink 

Wi-Fi / 
AV *  

Rising 
Voices 

Package Benefits $10,000 $2,500 $3,000* $10,000 

Logo on signage in pre-function                          
or exhibit space 

    

Promotion via email      

Exclusive session / space branding      

Customize wi-fi name / password  
(as allowed by venue) 

    

Verbal recognition during  
plenary Q & A 

    

Recognition in handouts      

Verbal recognition     

Provide branded table cloth or napkins 
(Choose one) 

    

Solo recognition on rotating slides     

Recognition on agenda & website      

Distribute a logo item in space     

2 complimentary registrations     

Thank you! email to registrants     

Brief welcoming remarks     

Logo on drink tickets     

*$3,000 each, $5,000 combo. Bonus benefit —ability to play pandora playlist during breakfast (A/V) or break (Wifi) 

 Show up where attendees engage, explore, and connect.  
Limits: All, except Rising Voices—one each; Rising Voices—no limit. 

Key Touchpoints 



 Rafting  
Around 
Town Merch 

Room 
Drop Bag 

Package Benefits $15,000 $10,000 $5,000 $5,000 $7,500 

Logo on signage in pre-function               
or exhibit space 

     

Recognition on agenda      

Recognition in handouts       

Verbal recognition      

Solo recognition on rotating slides      

Recognition on website       

Recognition on giveaway table      

A promo item/flyer delivered  

to hotel rooms 
     

CLICK HERE TO SUBMIT PURCHASE REQUEST 
 

https://tinyurl.com/aspencv26 

Give attendees something to remember you by.  

Limits: room drop—two, all others one each 

Lasting Impressions 

https://app.smartsheet.com/b/form/019b42f0e79c711c9bdd3af4ee701a2a


Maximize your presence across every moment of the conference.  
Limits: Day tier—one per day; all others unlimited. 

 Spotlight Showcase Day* Cameo 

Package Benefits $20,000 $12,000 $6,000 $2,500 

Logo on signage in pre-function              
or exhibit space 

    

Solo Recognition on pre-function sign          *  

Recognition in handouts      

Verbal recognition          *  

Recognition on website     

Logo on Hotel Keycard (Limit 1)     

Recognition on agenda     

Solo recognition on rotating slides          *  

Thank you! email to registrants          *  

*Only on day of sponsorship 

Purchase early to get full benefits! 

CLICK HERE TO SUBMIT PURCHASE REQUEST 
 

https://tinyurl.com/aspencv26 

Elevated Exposure 

https://app.smartsheet.com/b/form/019b42f0e79c711c9bdd3af4ee701a2a


Your space to shine—educate, engage, and elevate pediatric CV care.  
Limit: Booth availability is first-come first-serve. 

 

Standard 
Booth 

Double 
Booth Digital Only 

Package Benefits $3,000 $5,000 $2,000 

Logo on signage in pre-function  

or exhibit space 
   

One 6-foot table with 2 chairs    

Two 6-foot tables with 4 total chairs    

2 complimentary registrations    

Recognition in handouts     

Recognition on website    

Short description on website    

Up to 4 links or resources                              
posted on website 

   

Ability to attend (with purchase)                    
social activities with learners  

   

Engagement Zone 

CLICK HERE TO SUBMIT PURCHASE REQUEST 
 

https://tinyurl.com/aspencv26 

https://app.smartsheet.com/b/form/019b42f0e79c711c9bdd3af4ee701a2a


Application for Packages/Exhibit 
To secure a package, purchase online at: 
https://tinyurl.com/aspencv26 

CCHMC reserves the right to determine 
eligibility of any exhibit or promotion of the 
meeting.  

The following rules and regulations have been established by Cincinnati Children’s  
Hospital Medical Center (“CCHMC”), and  Viceroy Snowmass (the “Conference Center”)  

for 2026 Aspen Conference on Pediatric Cerebrovascular Disease and Stroke (the “Meeting”). 

Package Availability  
Packages are available first-come-first-
serve. In case of conflicting requests,  

priority will be determined on the basis of: 

• Date of purchase. 

• Completion of LOA .(if required) 

• Payment receipt 

• Special needs of the exhibitors. (Booth) 

Health and Safety 
Cincinnati Children’s will implement health
-and-safety protocols appropriate to public 
health circumstances existing at the time 
of the meeting. Protocols would be shared 
via email the meeting website. 

Important Dates* 
• 1/31/26: Purchase date to receive  

registration-related benefits  

• 6/15/26: Purchase date to be included 
in printed materials, hi-res logo due 

• 7/13/26: Installation 

• 7/15 or 7/16/26: Tear Down  
*all dates are subject to change 

Important Dates and Guidelines 

Custom Opportunities 
Purchasers are responsible for producing 
most custom-branded items. Final proofs 
must be approved by CCHMC before pro-
duction. pre-produced items (e.g., pens) 
also require approval. Logistics details  (ex. 
size, delivery) will be shared with confirmed 
purchasers, as needed. 

Signage 
Only professionally made signs may be 
used and must be displayed on Conference 
Center-approved easels. Advertising materi-
als may be distributed only by organizations 
with confirmed space or package benefits. 
Nails, pins, staples, and tape adhesives are 
not permitted; only blue painter’s tape may 
be used in meeting rooms. Adhesive-
backed decals should not be used. Logos 
will not appear in education spaces. 

Lighting and Sound 
The use of devices for sound or music shall 
not be permitted in the exhibit areas at any 
time. In general, the employment of any 
method to project sound beyond the  
confines of any exhibitor’s booth, whether 
naturally or mechanically, is prohibited. This 
also includes device demo sessions.  
Objectionable lights or noises will not be 
permitted in exhibitors’ booths.  Additional 
electrical may be requested, but any added 
cost is the vendor’s responsibility. CCHMC 
reserves the right to exclude or remove any 
objectionable equipment or exhibitor. 

Parking 
Loading dock space is reserved for loading 
and unloading only. Surface and garage 
parking is available near the Conference 
Center. 

Cleaning 
The Conference Center will provide general 
lighting, heat or air conditioning and daily 
cleaning of the aisles. 

Cancellation 
Refunds will be issued according to the 
following schedule: 

• 80% refund: by 4/28/2026 

• 25% refund: between 4/29/2026-6/1/2026 

• No refunds after: 6/1/2026 

https://app.smartsheet.com/b/form/019b42f0e79c711c9bdd3af4ee701a2a


The following rules and regulations have been established by Cincinnati Children’s  
Hospital Medical Center (“CCHMC”), and  Viceroy Snowmass (the “Conference Center”)  

for 2026 Aspen Conference on Pediatric Cerebrovascular Disease and Stroke (the “Meeting”). 

Important Dates and Guidelines, cont. 

Conference Services 
The planning team will provide an exhibitor 
service kit prior approximately one month 
prior to the meeting (after purchase  
confirmation), including shipping, drayage, 
furniture, telephone, electrical, A/V, etc. 

Sharing Space 
No exhibitor may assign, sublet, or  
apportion the whole or any part of the 
space allotted nor exhibit therein any 
goods other than those manufactured or 
sold in the regular course of the business 
by the exhibitor. Only one vendor may  
exhibit in each booth for the duration of the 
conference. Booths may not be shared,  
except with written permission prior to the 
meeting and completion of any necessary 
paperwork or payment is completed.  

Rules Governing Exhibitors 
All materials and fluids which are  
flammable must be kept in safety  
containers. All packing containers, excelsior, 
and wrapping paper must be removed 
from the floor and must not be stored  
under tables or behind displays. Exhibitors 
must observe the following regulations for 
setting up exhibits: 
• Nothing will be tacked, nailed, screwed, 

or otherwise attached to the columns, 
walls, floors, furniture or other  
properties of the building. Anything in 
connection therewith necessary or 
proper for the protection of the  
building, equipment, or furniture will be 
at the expense of the exhibitor. 

• It is mutually agreed that it is the duty 
and responsibility of each exhibitor to 
install and put their exhibit into place 
before the show and to dismantle and 
remove their exhibit immediately after 
the close of the show. In addition,  
property shipped to or from the hall by 
the exhibitor for installation or display 
at the meeting is at the sole risk of 
the exhibitor. 

Rules, cont. 
• Exhibitors are permitted to exhibit only 

products of their own lines 
(manufactured or distributed by them). 
Other material, equipment, apparatus, 
and systems not of their own lines but 
necessary for demonstration of the  
exhibitor’s products are permitted.  
Distribution of candy and water is  
permitted. Distribution of other food or 
beverages of any kind is prohibited.  
Orders may be taken in the Exhibit  
area; however, no money (cash, check or 
credit card) may be exchanged. 

• Distribution by exhibitors of any printed 
matter, souvenirs, or other articles shall 
be restricted to the space occupied by 
their exhibit. Booth attendants,  
manufacturer’s salesmen or  
representatives, including models or 
other supportive personnel, must  
remain within the space assigned to the 
exhibitor as to not infringe on  
people walking through or other 
booths, and must be knowledgeable 
with the company’s products/services. 

• Exhibits must be staffed at all times dur-
ing exhibit hours. 

• Prizes, awards, lotteries, drawings or 
contests by exhibitors are authorized 
only by CCHMC and must be approved 
prior to the conference. 

• No goods may be displayed in any part 
of the Conference Center except within 
the limits of the exhibit space  
contracted for with CCHMC and  
assigned to the exhibitor. 

Donations & Grants 
Donations, grants, and contributions  
provided by Ineligible Companies, as  
defined by the Standards for Integrity and  
Independence in Accredited Continuing 
Education (2020), are considered separate 
from Promotional Opportunities and are 
Commercial Support. If you are interested 
in providing a donation or educational 
grant, please contact  
andrea.thrasher@cchmc.org.  

https://www.accme.org/accreditation-rules/standards-for-integrity-independence-accredited-ce
https://www.accme.org/accreditation-rules/standards-for-integrity-independence-accredited-ce
https://www.accme.org/accreditation-rules/standards-for-integrity-independence-accredited-ce
https://www.accme.org/accreditation-rules/standards-for-integrity-independence-accredited-ce
https://www.accme.org/accreditation-rules/standards-for-integrity-independence-accredited-ce


Quotes and pic-

tures and stuff 

“Where else does 
a neurologist 

press on a shunt 
valve?” 

 
 
 
 
 
 
 

 

“It was highly  
interactive and  

encouraged lots of 
 discussion amongst  
different specialists 

from different  
practices.” 

 

“It was wonderful to meet 
faculty  members from  

multidisciplinary  
backgrounds in such a  

relaxed setting.” 


