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From the Committee Chair 

FemInEm is an open access group working to improve the lives of wom-

en working in emergency medicine. Through deliberate conversation and 

engaging dialogue, members explore issues that support the develop-

ment and advancement of women in medicine. FemInEM aims to address 

all minority inequities and to empower physicians of all genders.  Women 

in medicine face numerous challenges and unique situations from persis-

tent pay gaps, non-existent or variable family leave policies, and gender 

bias that hinders career progression.  

 

In partnership with FemInEM and Cincinnati Children’s Hospital Division of Emergency Medicine, we are 

hosting a FemInPEM Midwest Conference at the Graduate Cincinnati on November 12, 2021. The con-

ference audience will consist of pediatric emergency medicine faculty and 

fellows and resident physicians in emergency medicine and combined 

pediatric and emergency medicine programs. At this event, we aim to 

increase awareness about gender issues in medicine, assist with access-

ing resources to fuel discussion about gender topics, foster and facilitate 

discussions and workshops around negotiation, advocating for equal sal-

aries and family support, financial planning and building a mentorship 

network, while promoting wellness and career progression.  

 

We would like to offer you the opportunity to put your company’s brand in front of key professionals from 

various hospitals in the Midwest and across the nation. We value companies that are seeking ways to 

promote equity and inclusion of women from all diverse backgrounds, as this aligns with the mission of 

this event.  Sponsorship at the inaugural FemInPEM Midwest Conference will show our attendees your 

commitment to the advancement of female leadership and equity in medicine.  

 

Please contact any members of the subcommittee below with questions. 

Thank you for considering this opportunity. 

 

Sincerely, 

Sponsorship Subcommittee for FemInPEM Midwest Conference 2021 

Cincinnati Children’s Hospital Medical Center 

 

Jennifer Reed MD, MS (jennifer.reed@cchmc.org) 

Selena Hariharan, MD, MHSA (selena.hariharan@cchmc.org) 

Tara Rhine MD, MS (tara.rhine@cchmc.org) 

Lauren Riney DO (lauren.riney@cchmc.org) 

Ronine Zamor, MD (ronine.zamor@cchmc.org) 

 

 



 

Host Institution 

Cincinnati Children’s, a nonprofit academic medical center established in 1883, is one of the oldest and 
most distinguished pediatric hospitals in the United States. 

Clinical Services 
We offer comprehensive clinical services, from treatments for rare and complex conditions to well-child 
care. In the 2019-20 U.S. News & World Report survey of best children’s hospitals, Cincinnati Children’s 
ranks No. 3 among all Honor Roll hospitals. 

With more than 600 registered beds, Cincinnati Children’s had more than 1.3 million patient encounters 
and served patients from all 50 states and 58 countries, including 589 international patients, in fiscal 
2017. 

Education & Training 
Through an academic affiliation dating to 1926, Cincinnati Children’s comprises the  
Department of Pediatrics at the University of Cincinnati College of Medicine. We train more than 600 
residents and clinical fellows a year in various pediatric specialties and offer some of the most highly 
ranked research-based education and training programs in the nation. 

Research 
We have been an important force in pediatric research since the opening of the Cincinnati Children’ Re-
search Foundation in 1931. Grant funding for our research has more than tripled in the last 15 years, 
supporting countless discoveries and the continued expansion of our areas of research. 

https://www.cincinnatichildrens.org/patients/child/services/
https://www.cincinnatichildrens.org/education
https://www.cincinnatichildrens.org/education/research/research-education/
https://www.cincinnatichildrens.org/research
https://www.cincinnatichildrens.org/research/cincinnati/ccrf
https://www.cincinnatichildrens.org/research/cincinnati/ccrf
https://www.cincinnatichildrens.org/research/cincinnati/ccrf/funding/
https://www.cincinnatichildrens.org/research/cincinnati/news
https://www.cincinnatichildrens.org/research/divisions


Conference Topics 

Target Audience 

• Using your voice as a pediatric emergency medicine (PEM) physician to encourage 

change 

• Being an ally, advocate or accomplice to change 

• Issues one faces as a female PEM physician 

• Mitigating physician burnout 

• Inequalities in healthcare that need to be addressed 

• Gender inequity in leadership in PEM and potential solutions 

• Resiliency in medicine. 

 

Pediatric Emergency Medicine Physicians (attendings, fellows in PEM, residents in EM) 

 



Promotional Opportunities 

Platinum  $2,500 

Platinum level supporters will receive recognition through organization name or logo as follows: 

• Conference landing page recognition (company name only) 

• Signage recognition in meal space (company name and logo) 

• Podium recognition (company name) 

• Brochure recognition (company name) 

Gold $1,000 

Gold level supporters will receive recognition through organization name or logo as follows: 

• Signage recognition in meal space (company name and logo) 

• Podium recognition (company name) 

• Brochure recognition (company name) 

Silver $500 

Silver level supporters will receive recognition through organization name or logo as follows: 

• Podium recognition (company name) 

• Brochure recognition (company name) 

Founder <$500 

Bronze level supporters will receive recognition through organization name or logo as follows: 

• Brochure recognition (company name) 

Levels 

Donations & Grants 

All opportunities listed in this prospectus are promotional in nature. Donations and grants provided by 

Commercial Interests, as defined by the Accreditation Council for Continuing Medical Education 

(ACCME), are considered separately and are Commercial Support. Contributions by a Commercial Inter-

est must comply with the ACCME Standards of Commercial Support. If you are interested in providing a 

donation or educational grant, please contact andrea.thrasher@cchmc.org.  

 



Promotional Opportunities 
Availability is limited and is listed for each opportunity in parentheses (). If opportunities 

have already been claimed, a committee representative will contact you upon submission. 

 

Catering   

• Breakfast (1 available) - $3500  

• Company provides tablecloth, napkins and centerpiece 

• Benefits include: 

• Platinum Founder and associated benefits 

• Lunch (1 available) - $3500  

• Company provides tablecloth, napkins and centerpiece 

• Benefits include: 

• Platinum Founder and associated benefits 

• Cocktail Party (1 available) - $1500  

• Company provides beverage napkins 

• Benefits include: 

• Gold Founder and associated benefits  

Promo Items  

• Notebook/pen (1 available) - $750 

• Company produces and delivers notebook/pen complete with company name and logo 

• Benefits include: 

• Silver Founder and associated benefits 

• Promo item displayed on designated table 

• Water bottle (1 available) - $750  

• Company produces and delivers water bottle complete with company name and logo 

• Benefits include: 

• Silver Founder and associated benefits 

• Promo item displayed on designated table 

• Flash drive (1 available) - $750  

• Company produces and delivers flashdrive complete with company name and logo 

• Benefits include: 

• Silver Founder and associated benefits 

• Promo item displayed on designated table 



 

 Cost  

Promotional Opportunities   

Platinum Founder  $2,500  

Gold Founder $1,000  

Silver Founder $500  

Founder $____  

Breakfast  $3,500  

Lunch $3,500  

Cocktail Party $3,500  

Notebook $750  

Water bottle $750  

Flash drive $750  

TOTAL  

Organization Name  

Representative Name (s)  

On-site Representative  

(if applicable) 

 

Email  

Phone  

Organization Information 

Interest Form 

Complete the information below to indicate the appropriate person to serve as the contact for this 

program. Email a logo, completed Interest Form and LOA to andrea.thrasher@cchmc.org. 



Activity Title: Activity Date: 

Company: 

Nature of Agreement: Promotion Commercial Support 

This fee is nonrefundable except in the event of program cancellation. 

Exhibits, Promotion, or Advertisements: 
Promotional opportunities are related to the marketing of a good and/or service and are not continuing medical 
education. Associated standards related to promotional activities include but are not limited to (see enclosed 
Standards for Commercial Support): 

Exhibits, Promotion, or Advertisements Cannot: 
• Influence planning or interfere with the presentation
• Be a condition of the provision of commercial support for educational activities
• Be displayed/distributed/promoted in the educational space immediately before, during, or after an

educational activity.
• Be interleafed within the pages of educational content. (May face the first or last pages of printed

educational content if not related to the educational content faced and not paid for by a commercial interest)
• Be visible on the screen at the same time as the educational content and not interleafed between computer

‘windows’ or screens of the educational content. (For online registration and internet live or enduring
activities)

• Be a ‘commercial break.’ (For audio and video recording)
• Contain any advertising, trade name or a product-group message. (For educational slides, abstracts, and

handouts)
• Be used as agent providing an educational activity to learners, e.g. distribution of self-study educational

activities or arranging for electronic access to educational activities.
• Be on an activity website landing page

Exhibits, Promotion, or Advertisements Can: 
• Be distributed during non-educational elements of an educational activity that are not directly related to the

transfer of education to the learner (ex. schedules and content descriptions, etc.)
• Be displayed/promoted in physical/virtual space adjacent to an educational activity

Individual promotional activities can utilize logos as allowed by the ACCME guidelines and as agreed to by 
Cincinnati Children’s CPD staff. Commercial interests may not purchase promotional opportunities connect to the 
education place and space.  

Any promotional opportunities outside of those stated in the prospectus must be agreed upon in writing by 
Cincinnati Children’s CME office prior to implementation. 

If in attendance, each company representative will be required to wear a name badge identifying themselves and 
their company. Should a representative choose to attend one of the educational sessions, name badges must be 
worn and no questions or feedback are allowed. Should the representative host an event for activity participants, 
unrelated to the educational activity, it cannot be scheduled at the same time as the educational activity.  

Company assumes all risks and responsibilities for accidents, injuries or damages to person or property and 
agrees to indemnify and hold harmless Cincinnati Children’s, its officers, directors, trustees,  employees, agents 
and contractors, from any and all claims, liabilities, losses, costs and expenses (including  attorneys’ fees) arising 
from or in connection with Exhibitor’s participation in the Activity. Failure to comply will result in a breach of 
contract. 

Cincinnati Children’s Hospital Medical Center 
Interprofessional Continuing Education (IPCE) 

Commercial Interest - Letter of Agreement 

Payment 
Total amount of $                will be made payable to Cincinnati Children’s Hospital Medical Center and mailed to 
Cincinnati Children’s Hospital Medical Center, CME-ML3003, 3333 Burnet Avenue, Cincinnati, OH 45229. 
Payment must be received on or before                 for acknowledgment in print materials. No other funds from the 
Company will be paid to persons involved with the Interprofessional Continuing Education (IPCE) activity. All 
funds must be directed to Cincinnati Children’s.  



Commercial Interest - Letter of Agreement

Commercial Support (Donation/Grant/Gift) 
Commercial Support is financial, or in-kind, contributions given by a commercial interest which is used to pay all 
or part of the costs of a CME activity. Commercial support is not tied to any promotional benefits. A donation, 
grant, or gift from a Commercial Interest is a form of commercial support.  

Cincinnati Children’s maintains responsibility for control of content, including speaker and moderator selection. All 
content will promote improvements or quality in healthcare and not a specific proprietary business interest. The 
Company will have no influence on or involvement in content development. The activity will not promote the 
company's products, directly or indirectly. Cincinnati Children’s will make every effort to ensure that data 
regarding the company's products (or competing products) are objectively selected and represented, with 
favorable and unfavorable information and balanced discussion of prevailing information on the product(s) and/or 
alternative treatments. Cincinnati Children’s will ensure meaningful opportunities for questioning or scientific 
debate. No social event or meal may compete with or take precedence over educational events. 

Cincinnati Children’s will ensure meaningful disclosure to the audience, at the time of the activity, regarding (a) 
company financing and (b) any significant relevant relationships between the company and individuals in control 
of content. No promotional activities will be permitted in the same room as the educational activity.  No product 
advertisements will be permitted in the program room. Commercial interest contributions will be acknowledged by 
company name (No logos).  

Agreement 
The Company and Cincinnati Children’s to abide by all requirements of the enclosed ACCME Standards for 
Commercial Support of Continuing Medical Education.  

Please acknowledge your intention to finance this activity and to comply by the above terms and conditions: 

Company Representative (Print Name) Company Representative (Signature) 

Date 

Date 

Date 

Cincinnati Children’s Hospital Medical Center 
Interprofessional Continuing Education (IPCE) 

Cincinnati Children’s IPCE Representative
 (Print Name) 

Cincinnati Children’s IPCE Representative
 (Signature) 

Activity Joint Provider Representative 
(Print Name) 

Activity Joint Provider Representative 
(Signature) 



ACCME Standards for Commercial Support of Continuing Medical Education 
(as related to promotion and commercial support, version 3.12.2018) 

Standard 1: Independence 

Standard 1.1 A CME provider must ensure that the following decisions were made free of the control of a commercial interest. (See 
www.accme.org for a definition of a "commercial interest" and some exemptions.) (a) Identification of CME needs;  (b) Determination of 
educational objectives; (c) Selection and presentation of content; (d) Selection of all persons and organizations that will be in a position to 
control the content of the CME; (e) Selection of educational methods; (f) Evaluation of the activity.  

Standard 1.2 A commercial interest cannot take the role of non-accredited partner in a joint provider relationship. 

Standard 3: Appropriate Use of Commercial Support 

Standard 3.1 The provider must make all decisions regarding the disposition and disbursement of commercial support. 

Standard 3.2 A provider cannot be required by a commercial interest to accept advice or services concerning teachers, authors, or 
participants or other education matters, including content, from a commercial interest as conditions of contributing funds or services. 

Standard 3.3 All commercial support associated with a CME activity must be given with the full knowledge and approval of the provider. 

Standard 3.4 The terms, conditions, and purposes of the commercial support must be documented in a written agreement between the 
commercial supporter that includes the provider and its educational partner(s). The agreement must include the provider, even if the 
support is given directly to the provider's educational partner or a joint provider.  

Standard 3.5 The written agreement must specify the commercial interest that is the source of commercial support. 

Standard 3.6 Both the commercial supporter and the provider must sign the written agreement between the commercial supporter and the 
provider.  

Standard 3.7 The provider must have written policies and procedures governing honoraria and reimbursement of out-of-pocket expenses 
for planners, teachers and authors.  

Standard 3.8 The provider, the joint provider, or designated educational partner must pay directly any teacher or author honoraria or 
reimbursement of out-of–pocket expenses in compliance with the provider's written policies and procedures.  

Standard 3.9 No other payment shall be given to the director of the activity, planning committee members, teachers or authors, joint 
provider, or any others involved with the supported activity.  

Standard 3.10 If teachers or authors are listed on the agenda as facilitating or conducting a presentation or session, but participate in the 
remainder of an educational event as a learner, their expenses can be reimbursed and honoraria can be paid for their teacher or author 
role only.  

Standard 3.11 Social events or meals at CME activities cannot compete with or take precedence over the educational events. 

Standard 3.13 The provider must be able to produce accurate documentation detailing the receipt and expenditure of the commercial 
support.    

Standard 4: Appropriate Management of Associated Commercial Promotion 
Standard 4.1 Arrangements for commercial exhibits or advertisements cannot influence planning or interfere with the presentation, nor can 
they be a condition of the provision of commercial support for CME activities.    

Standard 4.2 Product-promotion material or product-specific advertisement of any type is prohibited in or during CME activities. The 
juxtaposition of editorial and advertising material on the same products or subjects must be avoided. Live (staffed exhibits, presentations) 
or enduring (printed or electronic advertisements) promotional activities must be kept separate from CME. For print, advertisements and 
promotional materials will not be interleafed within the pages of the CME content. Advertisements and promotional materials may face the 
first or last pages of printed CME content as long as these materials are not related to the CME content they face and are not paid for by 
the commercial supporters of the CME activity. For computer based, advertisements and promotional materials will not be visible on the 
screen at the same time as the CME content and not interleafed between computer ‘windows’ or screens of the CME content. Also, 
ACCME-accredited providers may not place their CME activities on a Web site owned or controlled by a commercial interest. With clear 
notification that the learner is leaving the educational Web site, links from the Web site of an ACCME accredited provider to pharmaceutical 
and device manufacturers’ product Web sites are permitted before or after the educational content of a CME activity, but shall not be 
embedded in the educational content of a CME activity. Advertising of any type is prohibited within the educational content of CME 
activities on the Internet including, but not limited to, banner ads, subliminal ads, and pop-up window ads. For computer based CME 
activities, advertisements and promotional materials may not be visible on the screen at the same time as the CME content and not 
interleafed between computer windows or screens of the CME content. For audio and video recording, advertisements and promotional 
materials will not be included within the CME. There will be no ‘commercial breaks.’ For live, face-to-face CME, advertisements and 
promotional materials cannot be displayed or distributed in the educational space immediately before, during, or after a CME activity. 
Providers cannot allow representatives of Commercial Interests to engage in sales or promotional activities while in the space or place of 
the CME activity. For Journal-based CME, None of the elements of journal-based CME can contain any advertising or product group 
messages of commercial interests. The learner must not encounter advertising within the pages of the article or within the pages of the 
related questions or evaluation materials.  

Standard 4.3 Educational materials that are part of a CME activity, such as slides, abstracts and handouts, cannot contain any advertising, 
corporate logo, trade name or a product-group message of an ACCME-defined commercial interest.    

Standard 4.4 Print or electronic information distributed about the non-CME elements of a CME activity that are not directly related to the 
transfer of education to the learner, such as schedules and content descriptions, may include product-promotion material or product-
specific advertisement.    

Standard 4.5 A provider cannot use a commercial interest as the agent providing a CME activity to learners, e.g., distribution of self-study 
CME activities or arranging for electronic access to CME activities. 

Standard 3.12 The provider may not use commercial support to pay for travel, lodging, honoraria, or personal expenses for non-teacher or 
non-author participants of a CME activity. The provider may use commercial support to pay for travel, lodging, honoraria, or personal 
expenses for bona fide employees and volunteers of the provider, joint provider or educational partner.  

http://www.accme.org/nodequeue/17
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